
  

 
 
 

CARLSBERG MAKES WAVES TO REDUCE PLASTIC WASTE 
 

Danish brewery reveals mermaid ‘canstruction’ to launch new multipack that will 
reduce plastic waste by 1,200 tonnes annually 

 
TODAY, Thursday 6 September, Carlsberg unveiled its own unique version of 
Copenhagen’s Little Mermaid statue made entirely from its new Snap Pack cans – a 
packaging innovation that removes the need for plastic wrapping and will eliminate 1,200 
tonnes of plastic waste per year.  
 
Held together with glue just like the Snap Pack cans, the mermaid ‘canstruction‘ embodies 
Carlsberg’s intent to make beer that is not only great tasting but is also better for the 
environment.  
 
Three metres high, the new installation features a rising tide of 137 kilograms of plastic – 
representative of the amount of plastic that Carlsberg will be eliminating every hour (that is 
1,200 tonnes a year), thanks to Snap Pack. A world first for the beer industry, this 
packaging innovation will reduce the amount of plastic used in traditional multipacks by up 
to 76%. 
 
Closely associated with Carlsberg, the original Little Mermaid statue was commissioned by 
Carl Jacobsen, son of the company’s founder, in 1913 as a gift to the people of 
Copenhagen.  
 
Simon Boas Hoffmeyer, Sustainability Director at Carlsberg Group, explains:  
 
“Proving that sustainable packaging does not have to be a fairy-tale, Snap Pack is the latest 
in a series of packaging innovations from Carlsberg. Building on our sustainability 
programme, Together Towards ZERO, it is our first major initiative to directly impact the 
people who love Carlsberg. Ultimately, we brew great-tasting beer, but we also recognise 
our responsibility to operate sustainably and always strive for better. Snap Pack delivers on 
all fronts; it gives consumers the choice of Probably the best beer in the world and one that 
is also better for the environment.” 
 
Other innovations also announced today include special inks to improve label recyclability 
and improved caps that remove oxygen from bottles to make the beer taste fresher for 
longer. 
 
Since it was founded in 1847 by Jacob Christian Jacobsen, Carlsberg has embarked on a 
pursuit of brewing perfection – a journey of discovery which was started by Carlsberg’s 
founding fathers and continues today. From discovering how to purify yeast to make a 



better beer right through to inventing the pH scale, and the new Snap Pack is just one 
example of the company’s pursuit of finding new ways to make "Probably the best beer in 
the world" even better. 
 
Alice Eriksen, the granddaughter of the Little Mermaid’s original sculptor, Edvard Eriksen, 
revealed the installation to the public today. 
 

--------- 
 

 
For more information about the original Little Mermaid: https://youtu.be/8b6QiRlkP5c 
 
For more information about this story, please contact: carlsberg@smartscommunicate.com or call 
+44 (0) 20 3026 6600 and ask for Kirsty Henderson or Mel Sharpe.   

 
About Carlsberg Group: The Carlsberg Group is one of the leading brewery groups in the world, with a 
large portfolio of beer and other beverage brands. Its flagship brand – Carlsberg – is one of the best-
known beer brands in the world, and the Baltika, Carlsberg and Tuborg brands are among the eight 
biggest brands in Europe. Around 41,000 people work for the Carlsberg Group and its products are sold 
in more than 150 markets.  Find out more at www.carlsberggroup.com.    
  
About sustainability in the Carlsberg Group: The Carlsberg Group’s sustainability programme, 
Together Towards ZERO, is a response to global challenges such as climate change, water scarcity and 
public health issues. The programme is an integral part of the Group’s SAIL’22 strategy and consists of 
four major ambitions and corresponding targets to be achieved by 2022 and 2030 respectively. The 
ambitions are: ZERO carbon footprint, ZERO water waste, ZERO irresponsible drinking and a ZERO 
accidents culture. The programme encapsulates how the Group is pursuing its purpose of brewing for a 
better today and tomorrow. It is based on a scientific approach and aligned with the UN Sustainable 
Development Goals. 
  
Learn more about the Carlsberg Group’s work with sustainability, and its new ambitions and 
targets: www.carlsberggroup.com/sustainability 
 
For more news, sign up at www.carlsberggroup.com/subscribe or follow @CarlsbergGroup on Twitter 
and LinkedIn. 
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